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A Introduction
How has COVID-19 changed our relationship
with our devices?
COVID-19 had a dramatic impact on early 2020, so in
addition to re-running our research from last year into
how people use and maintain their devices, we created
a special report on how the pandemic changed our
device use.
This report combines data from over 10,000 CCleaner
survey respondents and global usage statistics to
deliver an insight into how today’s devices are used,
cleaned, and updated.

TOP 5 WAYS
COVID-19
CHANGED OUR
DEVICE USE

1
Nearly half (46%) of people used devices to catch
up with friends and family more during COVID-19
lockdowns

2
Zoom was the communication app of choice, with
it being nearly three times as popular as Skype and
six times as popular as Google Hangouts!

3
Entertainment apps played a vital part in keeping
us occupied; around a third of people using Netflix
and Amazon Prime said they spent three to five
hours more using them per week

4
Online shopping increased drastically: 82% of
online shoppers used Amazon more and 40%
used eBay more

5
People cleaned their PCs up to three times more,
with the Asia-Pacific region showing the largest
change from 3.17 times a month to 9.15

Introduction
The CCleaner Digital Crap Index, 2020

2

B

How COVID-19 Impacted Device Use

B Introduction
COVID-19 has had a major impact
on how we use our devices
Many used their devices to catch up with
friends and family or do extra activities.

SINCE CORONAVIRUS BEGAN, HAS YOUR INTERACTION WITH
YOUR DEVICES CHANGED IN ANY OF THE FOLLOWING WAYS?

50%

“I USED MY DEVICES
MORE FOR...”

47
44

44

40%

During COVID-19 lockdowns, nearly 50% of people
used their device to catch up with friends and family
more, over 44% used devices for consuming the
news, entertainment, or social media more, and nearly
a third of us used our devices to do more activities
(for example, play online quizzes). There were also
huge changes in online shopping and food deliveries,
and how we used our devices to learn and look after
our fitness and well-being. In this section we take a
look at changes in device and app behavior as a result
of COVID-19 and then drill down into preferences
within each category, to find out which apps are the
most popular.
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B Communication, shopping, entertainment,
and managing money
Communication apps came out on top worldwide
Shopping was the second most popular activity
(even compared to entertainment and social media).
Huge increases in the use of communication,
entertainment, and social media apps showed
that our devices were vital in helping to replace the
social gatherings and human connection lost during
COVID-19 lockdowns. Communication apps were
the most popular type of app used worldwide during
lockdown (42%), and the trend continued when we
looked closely at France, Germany, the UK, and the US.
We also saw some drastic changes in online
shopping, the next most popular global activity (36%)
compared to other categories like social media and
entertainment. Out of France, Germany, the UK, and
the US, this behavior was most prevalent in the UK
and US, with 45% and 44% saying they had started
using shopping apps more frequently since COVID-19
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began. However, this was not mirrored by France and
Germany, which scored 24% and 25% respectively.
In terms of managing money, 20% of people
worldwide started using or used finance apps
more since lockdown began. Of finance app users,
87% used online banking and payment apps (such
as Natwest, Bank of America, or Google Pay) more,
with other types of financial apps such as those
for investment or trading (like Glint Pay or Coinbase)
being used more by only 23%. It appears that
COVID-19 has driven some consumers to focus on
their spending habits and savings due to economic
uncertainty, with a definite focus on immediate
spending habits and savings rather than financial
investments or opportunities.
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WHICH APPS/WEBSITES HAVE YOU STARTED USING, OR USED
MORE FREQUENTLY, SINCE CORONAVIRUS BEGAN?
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B The rise in the use of WhatsApp, Zoom, and Facebook
WhatsApp hugely popular in France, Germany, and the UK
Zoom was the most popular communication app (65%), and Facebook
proved itself to be the most popular social media platform (85%).
WhatsApp won the popularity contest for comms
apps in the UK, France, and Germany, with between
72% and 76% starting to use, or using it more since
lockdowns began in these regions. Skype was also
a hit in these countries too, achieving between
26% and 36%. The popularity of these apps did
not extend to the US, however, where they both
achieved just 18%, and where Zoom took the top
spot at 83%.

44%

USED DEVICES
MORE FOR
SOCIALIZING
VIRTUALLY

Worldwide, Zoom was
most used comms app
overall at 65%, followed
by WhatsApp (48%) and
Skype (24%).

Globally, Facebook was
the most popular social media platform out of
all others (85%). When we broke things down by
France, Germany, the UK, and the US, the highest
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score was in the US
with 88%. Instagram
USED DEVICES
was second most
MORE TO CATCH
UP WITH FRIENDS
popular worldwide
AND FAMILY
and Twitter came
last (out of the big
three). Instagram
and Facebook generally emphasize image and video
sharing more than Twitter. So, during this time,
people may have been more interested in exchanging
lifestyle content based on their lockdown activities and
hobbies, and choosing popular platforms that make
this easier to do.

WHICH TYPES OF SOCIAL MEDIA APPS/SITES
HAVE YOU STARTED TO USE OR USED MORE?

47%

Across the world, Facebook was also the social media
site most likely to be used for more than 21 additional
hours per week out of all others (11%), representing a
major increase in the use of this already highly popular
app and website.
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WHICH TYPES OF COMMUNICATIONS APPS/SITES
HAVE YOU STARTED TO USE OR USED MORE?
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B Netflix, Amazon Prime, gaming, and e-learning
44% used devices more for news and entertainment
Netflix was the most likely entertainment app to be used more at 78%.
Netflix was the most popular app worldwide, shown
in the percentage above, and also when we looked
more specifically at France (85%), the US (77%),
the UK (75%), and Germany (67%). Globally, Amazon
Prime was the second most popular streaming
service, achieving 51% to Netflix’s worldwide total.
Users of these apps mostly spent an additional three
to five hours more per week watching, which may not
be entirely surprising, but things got very interesting
when we looked at those spending an extra 16 hours
per week on these platforms. Incredibly, 6% told us
they spent an additional 21 hours each week on
Netflix to Amazon Prime’s 4%, representing an
enormous hike in the time spent on these streaming
services. COVID-19 may have helped strengthen the
hands of online streaming service providers like
Netflix and Amazon Prime even further.
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When we looked at e-learning, gaming and creative
apps, gaming apps were the most popular worldwide
(53%). However, when we broke things down to take
a specific look at France, Germany, the UK, and the
US, usage of these kinds of app in the US was the
highest out of all four markets (59%). Language apps
like Duolingo and Babbel were preferred in Continental
Europe, with both France and Germany showing 37%
for this category.
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B Amazon, eBay, and online food deliveries
Huge leap in online shopping
US came top for Amazon shopping at 81%, and the UK and US were
leaders in ordering food online.
When we asked people how COVID-19 changed their
interaction with their devices, 34% of people told
us they shopped online more for non-food items
(and 25% for food).
However, those that shopped, shopped big. When we
looked closely at online retail apps, the true extent
of Amazon’s global success was demonstrated,
with it being used more by 88% of shoppers in the
US during COVID-19 lockdowns, and reaching the
top spot globally (82%). eBay came second globally
with 40%. The reduction in social activities seemed
to take a toll on clothes sales, with few people
reporting using clothing giants like ASOS.
When we looked at all types of food delivery apps
(so both supermarket and takeaway/delivery apps)
worldwide, 15% reported using these more since

COVID-19 lockdowns began. Looking more closely
at the US and UK, people in the UK were also more
likely to use supermarket apps (70%) than their
US counterparts (58%). However, the US was the
top consumer of takeaway/delivery apps, with the
apps DoorDash and GrubHub proving to be the
most popular at 27% and 21% respectively. Just Eat
reigned supreme in the UK at 23%, with competitors,
Deliveroo and Uber Eats trailing behind at 9% and 7%.
Worldwide, 44% of supermarket app shoppers told
us that they had been using apps and sites for
big brands like Ocado, Tesco, and Walmart three
to five times more each month, which was the
most popular frequency. The frequency of use for
takeaway/delivery apps was broader, with most
(43%) using apps such as Uber Eats one to two
times more often per month, and around 2-3%
using them over 21 times more per month!

WHICH FOOD DELIVERY APPS/SITES HAVE YOU
STARTED TO USE OR USED MORE?
US

UK

70%

64%

58%
40%

Fast food delivery/takeaway

Supermarket delivery

WHICH SHOPPING APPS/SITES HAVE YOU
STARTED TO USE OR USED MORE?
Amazon
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B Adopting new habits, learning new things, and staying healthy
Cooking apps were highly popular - those from the US used them the most
Many that kept in touch with family and friends more during the COVID-19
crisis wanted to keep up this habit.
When we looked at the types of apps used to learn
new things during COVID-19 lockdowns, cooking
apps and sites were the most likely to be used
overall, with those in the US showing the greatest
interest (43%). Language apps and sites were also
very popular, especially for people in France (39%)
and Germany (37%). When we looked more closely
at the types of apps that people had started using or
used more, people in the UK and the US also seemed
to be focusing on all-round bodily health and fitness,
as general fitness apps such as MyFitnessPal or
Strava were highly popular at 50% in the UK and 44%
in the US (out of those using these types of apps).
However, health and sleep tracking was the biggest
focus, with 52% in the US and 47% in the UK.
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New habits and how lifestyles could change
So, will people keep these new behaviors and maintain
some lifestyle changes once it all ends? COVID-19 made
us adopt new habits and changed the way we thought
about communicating, working from home, and learning.
For example, 25% of our respondents said they will keep
in contact with friends and family more, 18% said they
would be more likely to do video calls in future and 19%
said they will probably work from home more often. 20%
of people said they’d keep using technology and apps to
learn new things.

11

WHAT TYPES OF TECHNOLOGY/APPS/SITES
HAVE YOU BEEN USING TO LEARN NEW THINGS?
FR
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HAS CORONAVIRUS MADE YOU TAKE UP ANY NEWLY
ADOPTED HABITS THAT YOU INTEND TO KEEP?
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C

The State of PCs and Mobile Devices Today

C Introduction
How long do people keep using devices in 2020
and what do they look like?

Other
5%
Firefox
26%

Chrome

Our devices clearly play a pivotal role in how we
communicate, work, learn, socialize, pay bills, and
more, clearly something also amplified by the events
of early 2020. So, we wanted to find out if there had
been any change in how many devices people have
in their homes and the age of these devices. We
also wanted to see if more people were adopting
solid-state drive (SSD) technology instead of using
older hard disk drives (HDDs). Browsers were also
of interest. Would there be any change or shift in the
domination of Google Chrome? We cover all these
things in this next section.

How COVID-19 Has Impacted Device Use
The CCleaner Digital Crap Index, 2020

Best browsers
Microsoft Edge’s popularity nearly
doubled since our last report at 11%.
However, people preferred Chrome
almost five times more at 47%, so nearly
one in two people use Google’s browser.

47%

PREFERRED
BROWSER

Internet Explorer
8%
Edge
11%

Opera
3%

Operating systems
Windows 10 was the most popular as
revealed by information from our app
(58%), and 31% of people still used
Windows 7. The numbers changed
dramatically when we looked at other
Windows operating systems. Only 5%
used Windows 8.1, 3% used Windows 8,
2% used Windows XP and less than 1%
used Windows Vista.
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Laptops vs. desktops,
and mobile devices
In this report, we expanded our research to include
mobile devices as well as desktops and laptops.
Nearly 60% of people said they owned at least one
desktop computer. People were also more likely to
own two laptops (28%) or two mobile devices (26%)
instead of two desktop computers (18%), most likely
due to the cost, portability, and ease-of-use of these
portable devices. This was despite desktops eclipsing
portable devices for single device ownership.

Top PC brands
HP remained the most popular brand of PC (24%)
followed by Dell (20%) and Lenovo (11%). Gaming
PC brands like Razer and MSI actually took up more
combined space than the consumer-electronics giant
Samsung, achieving 2% to the conglomerates’ 1%.
The next largest brands were Asus (8%), Acer (6%)
and Toshiba (3%). Interestingly, Microsoft’s ownbrand PCs also had a small representation (2%).

HOW LONG DO PEOPLE KEEP USING PCs?

Previously

Now

20%
18
16

PC and mobile device age

Drive types

The most common age for a PC remained two
to three years old (17%), but the number of PCs
aged 7 to 10 years or more rose by 3%, taking up
an impressive 15% of the total sample. Computer
performance can decline over time, but these stats
showed that PCs can still be used after many years
if properly looked after. Mobile devices are more
likely to be upgraded more frequently, so, naturally,
the most common age of these devices was one
to two years old (33%), with a very large portion
stretched across the range of zero to five years of
age (94%).

More than 50% of PC owners said they still used
hard-disk drives (HDDs), a technology that’s about
50 years old. However, 3% more told us they used
solid-state drives (SSDs) compared to our previous
report. People may have been holding on to older
desktop PCs that still use HDDs while, at the same
time, perhaps also owning a laptop equipped with
the newer SSD technology. The adoption rate of
SSDs may go up in the future as prices come down
and the benefits of SSDs gradually become more
mainstream knowledge.

The State of PCs and Mobile Devices Today
The CCleaner Digital Crap Index, 2020

15%

10%

19
17

16
14

11
10

13
12

8

5%

9

55

44

5
33

3

3

2
0
<1y 1-2y 2-3y 3-4y 4-5y 5-6y 6-7y 7-8y 8-9y 9-10y >10y

Age of current PC

15

D

PC Management and Maintenance

D Introduction
How are devices cleaned and updated in 2020?
Keeping our PCs and mobile devices working properly
means that we need to perform regular maintenance
tasks, such as cleaning junk files, managing apps and
browser extensions, and performing backups and
software updates when necessary. For such valuable
tools for communicating with others, looking after
our phones and tablets is something we should think
about just as much as our PCs. This next section
covers a combination of how often people do these
tasks, how important they think these tasks are and
how knowledgeable they are about them.

reminders to update their software (down to 52%).
47% also told us that they would ignore a software
update unless asked to do it at a time that was
convenient for them.

HOW LOCKDOWN HAS AFFECTED
SOFTWARE UPDATING
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52%

Yes

83%

Peoples’ understanding about why software needs
to be updated appeared to more than double across
most areas, especially for those who chose the
answer ‘it closes security holes’, plus more people
were acting on this information. Since our last
report, we saw an 8% reduction in those that ignored

60%

ion
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Cleaning stats

Apps and browser extensions

Backups

COVID-19 influenced how much people relied on
technology; this seemed to have an impact on PC
cleaning habits too. People were cleaning their PCs
nearly three times more since our previous report six
months ago, with the Asia-Pacific region showing
the largest shift from 3.17 times a month to 9.15.
The Americas scored the highest number overall,
cleaning 9.18 times a month. This was echoed when
we looked at Android device cleaning, with cleaning
usage increasing by over 50% between January and
May this year.

COVID-19 drove an increase in online activity, which
seemed to generate more interest in security and
privacy; people were disabling security extensions
15% less since our last report. Backup and storage
extensions were also more likely to be uninstalled
(13%), with productivity browser extensions having
the highest likelihood of being given the boot at
36%. So, it seemed people wanted to declutter their
browsers from certain extensions but valued their
online security add-ons enough to keep using them.

CCleaner users were 4% more likely to back up
files on their PCs, a rise to 71% from the previous
67%. Also, more people backed up once a week
than before (now 30%). Backing up using physical
media continued to be the most popular method
compared to doing it remotely or online at 70%
and 20% respectively.

Apps uninstalled
HOW LOCKDOWN HAS AFFECTED PC CLEANING
(CLEANS PER MONTH)
Previously

Now

EMEA

3.45

9.08

APAC

3.17

9.15

The Americas

4.25

9.18
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Gaming apps like Candy Crush Saga, Steam,
and Xbox apps remained the most likely to be
uninstalled, and there was a 13% increase in this
activity. COVID-19 lockdowns could have caused
this trend because people were likely gaming more
and churning through these types of apps more
quickly. Apps for things like audio, file management,
and hardware maintenance appeared to be the least
likely to be uninstalled, perhaps due to the close
connection to everyday PC tasks and important
system processes.

+50%

MORE ANDROID
DEVICE CLEANING
DURING COVID-19
LOCKDOWNS
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E Methodology
This report delivers information on what
today’s PCs look like and how they’re used,
cleaned, and updated. The data it contains
is compiled from survey responses from
a sample of over 10,000 CCleaner users
from the UK, US, France, Germany, and the
rest of the world, and some statistical, nonpersonal, global data from our desktop and
cloud-based applications.

Data from over

10,000
CCleaner users from

UK

US

France

Germany

...and the rest of the world. Plus, statistical non-personal,
global data from our desktop and Android applications.

Methodology
The CCleaner Digital Crap Index, 2020

19

Contact information
For press enquiries and more information, please contact:
press@ccleaner.com

